Format for syllabus development of Skill Development Course
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Fxpected fees of the course - Fees/Paid

stpend to Student expected from industry

Numbar of Seats

#kdooum._ Digital Marketing __

Nodal Degartment of HEI 1o run course 1

Board Area/Sectar Service/Education
Sub Sector Computer Based ]
Naturs of course - Independent / Progressive Prolmslnk :
Mame of suggestive Sector Skilt Council redie s
Afened NSQF level Level - 3

Cowse Code

Mayx Marks......100...... Minimum Marks......

Credits- 03 (1Theary, 2 Practical)

company etc for Practical/ Training/ Internship/ 0JT)

Name of propescd skifl Partner (Please specify, Narme of Industry,

Suggestive Digital platforms/wek links for reading Partnar or Online

Suggestive oS/ tmermmgl ! nlnin&fikm partner- MSME/NQF/NSQF

estive Continuous Evaluation Methods. GRADE

Course Pre-requisities:

’ No pra-requisite required, open 10 all

—

*  [To study this course, a studant must hava the subject ... emedn c1388/12th certificate/dip

* |l progressive, to study this course a student must have passed pravinus courses of this saries

Suggestive equivalent unline courses:

Any remarks/Suggestions.

job prospects- Expected Flelds of Dccupation where student will be T NS i feries/Ts
sble to zet job after completing this cousse in (Pleases speci'y
1ame/type of industry, company 1c )
syllabus
Unit Toplcs General/Skill Theory/ No of theory | No of theory
component | Practical/ OJT/ | hours (Total- | hours (Total-
| Internship/ | 15Hours=l | 60 Hours=2
Tralning aedit) credit)
| |Introduction Digitalisation Understanding _ e
T 2 (s | 1 =¥ !
Il [Mastering SEO, Content Marketing Us0s 3 _(8 + y & kS
I__|Digital Analytics Cperations 2 (8 + 7 = |18
IV |Mastering Social Mediz Operations 3 (5 + 5 = |lo
V  [Mobile Marketing Cperations 3 (4 + =18
VI |Digital Strategy | Operations 2 4 4 e I
Suggestive Readings: All Documents and stody materizl will ba provided during study session or online. Tode) Howne | G




